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Fifty percent of the world's population is under the age of 30, This is the highest

® e
youth population in history, and the latest World Economic Forum Global Shapers Os jove n s a b a Ixo d e 3 0

Survey (covering more than 30,000 individuals under 30 from 186 countnes) tells

us what today's young leaders think about our world and their place in it. a n o s j é r e p re s e n ta m 5 0 %

So, what ara the essential insights we should be acting on in 2018?
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Firstly, the millennial generation views climate change and confiict as the most d a po p u Ia?a o m u n d Ial 2

critical issues we face.
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Coca-Cola and Pepsi Are Both Losing
Millennial Fans

The battle between Coca-Cola and Pepsi just found some common ground. Fans

of both cola brands are quite different in terms of education and political

l=anings, but both are skewing old=r, according to new data from scommerce and

consumet analytics provider Connexity.

Caoke's largest andience is 35 to 44, while Papsi's is 65 and ovet, and both
anderindexed in the 18- o 24-year-old demographic.

Refrigerantes tem
menor apelo sobre os
Millennials, e quando
comparados com outras
bebidas o desempenho
é ainda pior.

= Coke drinkers lean tmore towards having at least a college degree, while

Pepsi audiences skew towards having only high school degrees.

+ Pepsiaudiences are much mote lkely 1o be low-income: Pepsi Customers are

28 percent more likelv than the average person o earm under $20,000 3
vear, while Coke customers are 20 percent Less likely to earn under $10,000

B YEAr.

» Pepsicustomers are 16 percent mote Likely than the average person to be
self-confessed "TV addicts,” while Coke customers are 12 percent less likely

to be.



79% dos adultos

americanos
. consomem cha
e regularmente e

destes, 60%

consomem opg¢oes
Ready-To-Drink*.

RTD* sao bebidas de baixa calona,
bebidas mistas a base de suces ocu

Cider je
| Vinegar [g¥megar &
. JTonic - IR ~ ervas, efervescentes ou nac, como
Kombucha.
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RASPBERRY BLUEBERRY

CREAMY WHOLE MK YOGURT
METWISS OF 160g)

PACKAGED WITH CARE

Our unique recipes deserve a proper outhit. We strive to be as trresistible
on the outside as on the inside with our signature pors. We are
sustainable, we use rerracotta and glass pots because we care abour
preserving boch our yopurt and the environment. Reuse, recyde and

enjoy them in infinite ways: follow your imaginanion!
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PRESSED LEMON

CREAMY WHOLE NILK YOOURT

SETNT 202 {Mutg)

Fancy Food Show NY, 2018




Nutrition Facts s sie

1 Container, Amount Per Serving: Calories 160,
Total Fat 13g (20% DV), Sat. Fat 8¢ (40% DV),
Trans Fat Og, Chelest. 45mg (15% DV), Sedium
75mg (3% DV), Total Carb. 7g (2% D), Fiber 02
(0% DV), Total Sugars 7¢, Protein 5¢, Vitamin A
(10% DV), Vitamin C (4% DV), Calcium {20% DV),

lron (0% DV).

INGREDIENTS: Grade A Pasteurized Whole Milk, Grade A At %
Pasteurized Cream, Live Active Cultures (S. Thermophilus, alergias sao
grande problema nos EUA

Refort;o sobre o uso de ingredientes L Bulﬂﬁcus). Contains: Milk. i.q_lade in a facility that uses

. : COCONUL,

importados pelo fato de ser feito Distrbuted by La Fenmidre Inc, Jersey Gity, NJ 07302, Made
locally in New York State with U.S. and imported Ingredients.

nos EUA.
KEEP REFRIGERATED. PT #36-1164

Engajamento e canais de contato

LAFERMIERE.US | #!MTURALI.YFREN(:H amplamente explorados

_— —r—




PLANT PROTEIN
Snock on plant

e S KR cruHCh'd V -
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and yummier than anything eiso. h With an
Attitude

. Crunch-a-mame puffs are mods from
- § whalesome edamoma, brown and white rice,
o ~ spinoch, and are soasened with scrumptious
erganic seasonings.

- No nasty ingredients or pretein isclates!

PROTEIN s

‘ Snocking should bo fun AND healthy.
Ramember, your Neme knows best!
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Baked Crunc Ay

Real beets baked 'til they're crave-ably

crunchy. Snacks gone simple.
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The Bare Facts

« Baked, not fried

s Fat free

* Excellent source of iber » Gluten free

* No preservatives ¢ 40 protein
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beets, simply baked
and crunchy
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ingredients:
organic beets’, arganic giuten free oats’, pineapple, coconut nectar®, cranberries’ {apple juice infused), coconut sugar®, almonds, quinoa
puffs®, coconut chips®, pepitas® hemp seeds’, lemon juice®, dried apples”, buckwheat®, chia®, amaranth puffs’, sunflower seads®, peeled

a
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ainger®, cold-pressed apple juice®, sea salt,
“QOrganic,*unsulfured dried fruit
Contains: almonds,coconut

OF- Handcratted with love in 2 dedicated gluten-free bakery. Somos pequenos, nés mesmaos fazemos-

Cluten Free, Dairy Free, Soy Free, vegarn.

No refined sugars. No artificial colors, fiavors or preservatives aka #nonasties Nos pOdemos, SOMOSsS pequenos.

PLEASE RECYCLE Your Bottle

HOW TO ENJOY!

We encourage our customers to be adventurous with Garden Grancla and make it their own.. but here are few of our favorite wavs to
enjoy it.. other than on it's own.. straight out ¢of the bag.

- With almaond, coconut, oat or cow's milk

- On top of greek yogurt or coconut yogurt

- On top of avocado toast

- Ontop of ice cream

- On top of salad

STORAGE:
- -
We don't use any artificial colors, flavors or preservatives so ocur shelf life is limited Nossa c°m|da c real'-

Garden Granola keeps best when:
-Stored in a dry cool place.., away from direct sunlight.

ie, not 3 hot car or in front of a3 window

-To keep product tasting it's freshest, remember to screw back on cap. Sabemos comoea Vld'a real'-
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.." ¢ CORNICHONS - APGURKEN- GEWUAZGURKEN - CETRIGLINI - PEMNLLY - PEPIND EM COSSEAVA

Crescimento

mundial de 25% dos
lancamentos de

produtos posicionados
COmMo veganos
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Health 8 Happiness in Every Bite
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ez O market share
| de produtos
gluten free ou
lactose free
aumentou 15%
em 2016
versus 7% em

2012.

Anuga, Colonia/Alemanha, 2017
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Sweel Milk

DOCE DE LEITE

Cured for o minimum of 16 months.
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Produtos
exportados

138

Destinos

24

Setores

119

Cidades

17

Estados

TODAS
REGIOES

US$

148

130  6,5%

Empresas axa de
exportadoras CONVersao
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Empresas de
grande porte
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Empresas de
pequeno porte

97 7%

Expectativa positiva
de aumento de
vendas

R$ 3,5

milhoes
investidos em

deggn

326

milhoes
Intencao de
Investimentos

13

Consultores

125

Escritorios de

design

99,2%

Pretendem utilizar
de5|gn novamente

79

Empresas de
embalagem

122

Produtos



EXPORTACOES

2015 2017
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CAFE DA CONDESSA

Design: Casa Rex ~ _
Exportacao para Chile

(500kg - USD 5.500,00) -

Envio de amostras para

CAFE DA CONDESSA Argentina e Franca

Sul de Minas - Brasil

since 1824

Negociacao com

Duty Free

Negociacao com

Importadora na Italia

Unica embalagem brasileira

ganhadora do Pentaward 2018 .'-

Antes



“Minha Condessa entrou no Design Export como uma
moca timida, vestida com um pretinho basico discreto
e saiu uma mulher colorida, ousada e poderosa.

Pronta para dominar o planeta.”

Maria Carolina




SEU NINICO

Design: Obah Design
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Traducao da embalagem em 3 idiomas

(inglés, espanhol e francés)

Exportacao para Dubai
(600kg — USD 2.142,00)

Novos mercados em MG

(venda em 2 grandes mercados em BH)

TRADICIONAL®=:. Negociacdo com EUA

2 modelos de embalagem, adequadas

para freezer horizontal e vertical

g

BRAZILIAN
CHEESE RCLL

~ PAN AU FROMAGE BRESILIEN
~ A [raditional ! Traditionnel /)5

BRAZILIAN

STICK OF CHEESE ROLL
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BRAZILIAN
CHEESE ROLL
PAIN AU FROMAGE BRESILIEN

NET WEIGHT / POIDS NET




SEU NINICO

Design: Obah Design
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FRUTOS DA AMAZONIA

Design: Chelles e Hayashi S —

Embalagens bilingue e em pouch = A7)
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FRUTOS DAAMAZONIA Y com foco no mercado dos EUA T g = =
= . : castal:flha A
(portugués e inglés) 7} @ beaatt mu
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Exporta para Alemanha, Franca

e Emirados Arabes

15% do faturamento

é Exportacao SO ANATONIA o
AMAZONIA N\ Y PN Y
r | = : < {‘ N ﬁ\‘{ :

w7 [}

Vendas regulares para Kaufhof

(Alemanha)

Lancamento na YUMME Middle East

(Dubai, Emirados Arabes)
Antes



biscoito de

castanha
do para

brazil nut

l Netwt. 352 oz




FRUTOS DA AMAZONIA

Design: Chelles e Hayashi

castanha

do Dpald

(((‘ brknxil nut

Biscotto de
Castanha
do Para

Drazil nut . : -
3 cheese : o brazil nut
/ =4 sepds
/ ke

Antes Depois
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