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. O “NOVO LUXO” - QUEBRA DE PARADIGMAS
O POTENCIAL DO BRASIL

O QUE E O INSTITUTO-E

HUB.E

ALGUNS CASES — TRACES

UMA PROPOSTA
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JONAS HOFFMANN &
IVAN COSTE-MANIERE
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WHAT IS THE “NEW LUXURY” ?

ETHOS

ETICA = ESTETICA
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WHAT IS THE “NEW LUXURY” ?

DESIGN = LUXO
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WHAT IS THE “NEW LUXURY” ?

ETICA = LUXO
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WHAT IS THE “NEW LUXURY” ?

NOVO LUXO

NOBREZA DA ETICA + BELEZA DA ESTETICA
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NOVO LUXO

NOBREZA DA ETICA + A BELEZA DA ESTETICA

AUTOMOVEL X BICICLETA
PARIS HILTON X GISELE BUNDCHEN
COMBUSTIVEIS FOSSEIS X ENERGIAS ALTERNATIVAS
ALIMENTOS INDUSTRIALIZADOS ) ALIMENTOS ORGANICOS

GRIFES FAMOSAS ‘MADE IN CHINA’ X PRODUTOS SUSTENTAVEIS ‘FROM BRAZIL’
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LAST DECADE
AMERICAN DREAM

THE "AMERICAN WAY” OF LIFE AND ITS ICONOGRAPHY HAVE DECAY AS
ASPIRATIONAL
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LAST DECADE
AMERICAN DREAM > EUROPEAN LUXURY

FROM “ELEGANT” TO “"BRANDED”, FROM “NOB” TO “SNOB"
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LAST DECADE
AMERICAN DREAM > EUROPEAN LUXURY > CHINESE HIGH

SCALE

CHEAPER PRICES COMPETITION, BUT WHAT'S THE PRODUCTION ORIGIN?, NOT ORIGINAL CREATIVITY
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LAST DECADE
AMERICAN DREAM > EUROPEAN LUXURY > CHINESE HIGH SCALE

> NEW ORDER

A21, NEW VALUES, SOCIAL AND ENVIRONMENTAL SUSTAINABILITY. A PLANET, NOT
COUNTRIES
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BRAZIL AND THIS "NEW
ORDER"




THE BRAZIL'S POTENTIAL

the uniqueness of Brazil

IMMATERIAL WEALTH

e Multiple cultural and ethnic matrices

e QOriginal Creativity

*Modernity (Sao Paulo, Rio de Janeiro, Curitiba, Brasilia, BH)
* Innovative Technologies

 Freshness (recent ‘civilization’)

*The Way of Life
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THE BRAZIL'S POTENTIAL

the uniqueness of Brazil

NATURAL AFFLUENCE

« The Amazon, Pantanal, Cerrado...
* Biodiversity

 Abundance of natural resources
 Nature knowledge

e Rustic technologies

*Rio 92 and Rio+20
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THE AMAZON (life for the planet)

RIO DE JANEIRO (way for life)

SAO PAULO (industry pulse)
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MADE IN BRAZIL
(O QUE E?)




COMMODITIES

X

CRIATIVIDADE + SUSTENTABILIDADE
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-
CREAITE PRIMM'E

‘FRESH’

GLOBALIZADO CULTURALMENTE
AMERICAN DREAM . HERANCA CULTURAL EUROPEIA . CULTURA AFRICANA
FILOSOFIAS ORIENTAIS . CONHECIMENTO INDIGENA

UM VERDADEIRO MIX ETNICO-CULTURAL

INDIOS + EUROPEUS LATINOS E GERMANICOS + NEGROS AFRICANOS + ARABES + ASIATICOS




e ————————
CREGIRR IN bR

BIODIVERSIDADE
FARMACOS

AGUA POTAVEL
CAPTACAO DE CO2
CULTURAS PRIMITIVAS
BIOCOMBUSTIVEIS
AGROINDUSTRIAS

DESENVOLVIMENTO SOCIDANIBIENTAL
S




THE BRAZIL'S POTENTIAL

> A
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CRIATIVIDADE-+SUSTENTABILIDADE
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THE BRAZIL'S POTENTIAL

BRAZIL'S
POTENTI&deXrive soLuTions

FRESH DESIGN
+

POTENTIAL SUSTAINABLE SUPPLIES
+

ECONOMIC CONDITIONS
+

SOCIAL SUSTAINABILITY /JOB CREATION
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THE BRAZIL'S POTENTIAL

BRAZILIAN SOUL - THE BRAZILIAN WAY OF LIFE

H CREATIVITY DESIGN

MADE IN BRAZ][

SOCIO/ENVIRONMENTAL SUSTAINABLE MATERIALS
+

INTERNATIONAL QUALITY

RSAL AESTHETYC LANGUAGE
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THE BRAZIL'S POTENTIAL

MADE IN BRAZIE NEW LUXURY
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OLD WAYS X NEW VALUES

AMERICAN DREAM X BRAZILIAN SOUL
'MADE IN USA' X ‘MADE IN BRAZIL'

LUXURY X NEW LUXURY
'MADE IN EUROPE’ X 'MADE IN BRAZIL'

ALIENATION X COOPERATION
‘MADE IN CHINA’” X ‘MADE IN BRAZIL’
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O MUNDO DESEJA CONSUMIR ESTE NOVO
LUXO

MAS NAO SABE COMO IDENTIFICA-LO /
ENCONTRA-LO
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MADE IN BRAZIL

GOVERNO EMPRESAS INSTITUICOES NG UNIVERSIDADES SOCIEDADE
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MAS COMO TORNAR O MADE IN BRAZIL
RECONHECIVEL E DESEJAVEL?
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MAS COMO TORNAR O MADE IN BRAZIL
RECONHECIVEL E DESEJAVEL?

UM PROJETO NACIONAL DE CONSCIENTIZACAO E UM DE
BRANDING INTERNACIONAL
PARA PROMOCAO DE PRODUTOS BRASILEIROS DE
ORIGEM SUSTENTAVEL SOCIOAMBIENTAL

POSICIONAMENTO CREDIBILIDADE
MODERNIDADE AURA
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IDENTIFICACAO E PROMOCAO

« PROJETOS ACADEMICOS E DE PESQUISA CIENTIFICA
« CASES DA INICIATIVA PRIVADA
« CASES DE ONGS, INSTITUTOS E FUNDACOES

« CASES GOVERNAMENTAIS E DA PARCERIA PUBLICO-PRIVADA
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MUSEUS

METROPOLITAN
MOMA

GEORGES POMPIDOU
GUGGENHEIM

FEIRAS

ART BASEL(Suica/Miami)
HANNOVER MESSE

| SALONI (Milao)

DIRECTION (NY)

INTERZUM (Colonia-GE)

EPIC (Vancouver)

1,618 SUSTAINABLE LUXURY (Paris)

UNIVERSIDADES

COLUMBIA
HARVARD
CAMBRIDGE
STANFORD

FESTIVAIS

SUNDANCE FESTIVAL
SHEFFIELD DOC/FEST
NATIONAL GEOGRAPHIC
LOOLAPALOOZA

BBC
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MIDIA INTERNACIONAL IMPRESSA

Wallpaper*

BORN IN
BRAZIL e

and future stars

| JACH DORSEY'S
NEW STARTUP
DRIVING
TOMARS

clickeassine.com =

STEVE JOBS s o e & BN

insidor’s guide 1o the
MARKETING SECRETS > DESIGN INTELLIGENCE > PRESENTATION 7FN IS o bestboachin the world

p— e,

Economist

Brazil takes off
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earth

Coexisténcia
entre o homem e
a natureza
criando
oportunidades
para as geragoes
futuras

Carta da Terra

environment

Iniciativas de
protecao ao meio
ambiente, atitudes
que contribuam
para

a preservagao

da biodiversidade

Convencao
da Biodiversidade

energy

Energias
renovaveis,
técnicas de
producao

€ processos
industriais

que promovam
a coexisténcia
harmoénica

Protocolo
de Kyoto e
Montreal

OS 6 E'S DO INSTITUTO-E
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education

Conhecimento
para a inclusao
social

e a evolugao
coletiva com
respeito ao
ambiente
natural

Objetivos
do Milénio

empowerment

Capacitacao
como
instrumento para
0 protagonismo
do ser humano
no
desenvolvimento
sustentavel

Agenda 21

economics

Economia verde
que agregue
valores ambientais
e desenvolva
cadeias
econdmicas locais
e globais

Triple Botton Line
da sustentabilidade.




PARCEIROS INSTITUCIONAIS

€

i ‘ CONSERVATION O L) Earth
— INTERNATIONAL // Charter
dos NS izac20 REPUBLIC OF ITALY m—
para a Educago, * Ministry for the Environment
a Ciéncia e a Cultura .

_Initiative
Land and Sea

® iy _
{'} ICMBi 6" t-' ${IPHAN| $COFUTURO ¥

BrazilFoundation MMA Renctas
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HOW WE ACT

RESEARCH AND DIAGNOSIS FOR SUSTAINABLE DEVELOPMENT PROJECTS
IDENTIFICATION OF SYNERGY AMONG PROJECTS

EXPERTISE EXCHANGE

PARTNERSHIP CONSOLIDATION

DOCUMENTATION

VALIDATION_"E”"

DESIGN OF COMMUNICATION STRATEGIES
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o 4\ Cooperativa Castanhal — PA

o 25 familias
S il >

e-fabrics

AMAZON JUTE FIBRE PROJECT
ALPARGATAS - LOCOMOTIVA

il AN
Cooperativa de Sdo Goncalo RJ

OSKLEN

1A DESIGN STORE

' e-fabrics
MoMa store NY and Tokyo




SHARE

OUR EXPERIENCE AND
KNOWLEDGE

13 YEARS DEVELOPING AND DESIGNING SUSTAINABLE MATERIALS AND
TEXTILES



e-fabrics

* 500 mil pecas produzidas

23 tipos de materiais

couro de peixe (pirarucu, pescada, dourado, tilépia)
outros couros (avestruz, etcs)
pupunha

latex

algodao organico

algodao reciclado

seda organica

eco juta (amazon jute)
malha pet

fibra de banana

madeira de reflorestamento

« 1.100 trabalhadores cooperativados beneficiados

« 9.000 agricultores familiares envolvidos

e fomenta cerca de 20 pesquisas e artigos cientificas
« 53 palestras sobre sustentabilidade e moda
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IMELS iTALIAN MINISTRY OF ENVIRONMENT, LAND AND SEA

INSTITUTO E BrAZILIAN INSTITUTE FOR SUSTAINABILITY

OSKLEN Luxury BrAND
SENAI-CETIQT BRrAZzILIAN TECHNICAL INSTITUTION
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LIFE CYCLE ANALYSIS OF SIX PRODUCTS: FROM THE ORIGIN TO OSKLEN’S
STORES

PIRARUCU BAG

pirarucu leather
DOCKSIDE SHOES T RA\C E

recycled fabric

Social Environmental
BACKPACK HOOD g

recycled cotton and recycled pet bon Footprint

T-SHIRT Project

org?niccotton 3 126 beneficiarios direto
E-BAG 9 000 beneficiarios
eco-jute canvas indiretos

TENNIS SHOES

organic silk
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OSKLEN

SOCIAL AND ENVIRONMENTAL INITIATIVE
of suppliers Involved In Osklen's production chain

LLENIUM DEVELOPMENT GOALS

4
seopeimvaed . D09

PTITTY
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for quality of life




traces

e-fabrics
SOCIAL ENVIRONMENTAL CARBON FOOTPRINT

nCOu.. 0,039t

88.8% 8.7% 1.1% <0.1% 1.4%

@ > & E

energy materals transport waste

Product carbon footprint expre
travelled by small passenger car

v v

bag

print data cerlified by Rina

A project to neutralize the CO2 sions due to the
production of this Osklen e-fabric product is planned
fo be developed in Mexiana island — Marajo's
archipelago. The project is aimed to support the
sustainable development of the community of Santo
Ambrosio's farm, through the substitution of fossil fuel
with renewable energies,

6

St N

i 3

e

IB@&E?" tracesefabrics.org

Project developed by:

A

14
institutoe OSKLEN '

SOCIAL AND ENVIRONMENTAL INITIATIVE

of suppliers involved in Osklen’s production chain
of pirarucu bag

Data according to:
U.N. MILLENIUM DEVELOPMENT GOALS

5
184

comunities

/ - i

education environmental partnerships for
quality of life
1. llha de Maraj6 - PA »p

2. Belém - PA [

3. Trés Rios - RJ ﬁ
4, Franca * SP -y

5. Rio de Janeiro * RJ OSKLEN

o Im © & Y

agricuture manufacturing fishing rec

ding  handmade




OSKLEN
1° case
mundial

Projetos Traces atuais:

e Pirelli e illy caffe
» Carlsberg Italia « Lamborghini
« San Benedetto < L'Oreal Italia
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MADE IN BRAZIL

GOVERNO EMPRESAS INSTITUICOES NG UNIVERSIDADES SOCIEDADE
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